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Profile

Dedicated and accomplished Associate Professor in Management seeking a challenging position
where | can utilize my expertise in teaching, research, and leadership. Committed to fostering a
positive learning environment and enhancing student success through innovative instructional

methods. Eager to contribute my knowledge and skills to dynamic academic institution

Significant Highlights

» Earned PhD Degree from the Department of Business Administration, Maulana

Abul Kalam Azad University of Technology, 2018.

» Received International Excellence Award 2025 in the Category of Research &

Development for Research Based Writing.

» Acted as a Convener in a National Seminar “Innovative Business Practices and
Sustainable Development on Modern Era” on 21st April, 2018.

» Presented and awarded best research paper at International Conference on
Paradigm Shift: Transformative Strategies in the Business World, 2024, organized
by UIEM (Autonomous University).

» Dasharathi Tah award winner of Burdwan University in the year 2005 forgetting

highest marks in Rural Communication.



Key Responsibility Areas in Teaching

Business Communication
Principle of Management
Human Resource Management
Marketing Management

Social Research Methodology
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Entrepreneurship

Professional Work Experience

e Associate Professor (Joining 1st March, 2025-till Date)

Swami Vivekananda University
e Successfully conducting classes in the university.
e Taking Active Role in Research Domain
e Acting as a PhD supervisor

e Taking care of administrative aspects of university.

e Making students befitting to the industry.

e Associate Professor (Joiningon1st July,2019-28th February, 2025)
TECHNO INDIA (HOOGHLY CAMPUS)

e Successfully conducting classes in the college.

e Provided all sorts of marketing provision for promotion of courses.

e Counseling of prospected students.

e Taking care of administrative aspects of the college.

e Providing assistance to the students to be industry fit.

e Providing guidance to the students for the completion of BBA Project.

e Assistant Professor-(2ndFeb2010-30thJune,2019)
BENGAL SCHOOL OF TECHNOLOGY AND MANAGEMENT (UNDER MAKAUT)

e SuccessfullyconductingthesemesterexaminationofthecollegeasOfficer-in-charge
e Provided all sort of marketing provision for promotion of courses.

e Counseling of prospected students



e Determined marketing mix and policy of the college.
o Defined academic policy of college.

e Taking lead role in promotional campaign for college.

e LECTURER (since 2007-2009)
GENEXMANAGEMENT & IT COLLEGE-KOLKATA (W.B.)
e Provided necessary education counseling as the education advisor to the students.
e Conducted various adequate classes on the business management and administrative
management
e Supplied numbers of lectures on business and other studies.
e Offered required help to the students outer the classrooms if needed.
e Coordinate, assessment, registration, and testing activities for all incoming students.

e Provideindividualandgroupcounsellingwithprimaryfocusonself-esteemenhancement.

e PUBLICITYSECTION2006-2007
BIRLA INDUSTRIAL & TECHNOLOGICAL MUSEUM, KOLKATA (W.B).
e Handling of media on various programme of the museum.
e Interaction with the visitors to understand the satisfactory level.

e Provide necessary action plan to overcome the deficiency areas in respect to

satisfaction level of the visitors.

Scholastics

MadhyamikorSecondaryExaminationfromWBBSEin1997.
HigherSecondaryExaminationfromWBCHSEin1999.

B.A (English-H) from Calcutta University , Kolkata, WB, in2002.
MastersinMassCommunicationfromBurdwanUniversityin2006.

Masters in Business administration in Mkt. &HRfromIISWBMunderC.U.in2009.

YV V V V V VY

Awarded Doctorate of Philosophy (Ph.D.) in Management under
Maulana Abul Kalam Azad University of Technology (Formerly WBUT)
on 30thAugust,2018.



PhD Research Work

Earned PhD Degree from the Department of Business Administration, Maulana Abul Kalam Azad
University of Technology (Formerly WBUT) under the supervision of Dr. Mrinal Kanti Das on “Utility
of Marketing Communication for promoting Brand Awareness on some selected FMCG Products

with special emphasis to Cosmetics and Toiletries” on 2018.

Participation & Presentation in Conference

» Participated and presented a research paper entitled “Benetton’s Struggle to Reinvent
itself: Adapting to Fast fashion and Changing Consumer Demands”, organized by
Westminister International University in Taskant.

» Participated and presented a research paper entitled “Determinants for selecting FMCG
products: An Empirical Study”, organized by West Bengal State University.

» Participated and presented a research paper titled “Brand Awareness through various
Marketing Communication tools: A study on selected FMCG Brand”, organized by
Durgapur International Business Studies Academies.

» Participated and presented in National Conference on ELT for Management &
Technology: Recent Trends (NCEMT2017) titled as “An Empirical Study on factors
influencing FMCG Customers.- February2017.AwardedAsBestSpeaker.

» Participated and presented in UGC sponsored National level Seminar on The Role of
Media in Social, Economic and Political Development titled as “Diffusion of Digital
Communication in Rural India under the Framework of Development Communication.”

» Participated and presented in International Conference on Future Work Organizations:
Perspectives, Issues and Challenges titled as “A Study on factors influencing FMCG
Customers”.-December, 2017, organized by Sona School of Management, India.

» Participated and presented in International Conference on Innovative Business Practices
in Vuca World titled as “Factors influencing Purchase Decision of FMCG Customers”.-
January, 2018, organized by Department of Commerce and Business Administration St.
Xavier’s College (Autonomous Kolkata) in collaboration with Department of Commerce,
University of Calcutta.

» Participated and Presented in Sage National Conference on Aatmnirbhar Bharat titled as
“Paradigm Shift of Viewership from Traditional Television Program to OTT Platform
during COVID19 Pandemic Situation: An Empirical Study” on23rd and 24thJuly, 2021.

» Participated and presented in International Conference organized by Howard University,



Chapman University and NIT Warangal titled as “An Empirical Analysis on the crucial role
of Segmentation: The Key success in Telecommunication industry” on27th and
28thJuly,2021

» Participated and presented in International Conference on CEO Congress titled as
“Techno Entrepreneurial Intention among the Business Management Students: Does
Gender Matters?” on19, 20, 21 and 22nd August, 2021.

» Participated and presented in International Conference on Contemporary Issues in
Accounting, Finance and Management titled as “A Study on Consumer Behavior on
Purchase of Electronic Devices with special Reference to Laptop Brands” on 28th and
29thAugust, 2021.

» Participated and presented in International Conference on Paradigm Shift:
Transformative Strategies in the Business World titled as “Investigating the role of
Sustainable HR Practices on Engagement of Employees, Job satisfaction and

Organizational Performance of Selected Hotels in India” on 10thand12thMay,2024.

Research & Publication Portfolio

Patents & Intellectual Property

Demonstrating a commitment to innovation and practical application, Dr. Mukherjee holds the following

patents:

1. Mukherjee, S. (2025). Managing Obstacles and Seeking Equity in the context of Gender Disparities and
Work Life. (Filed: 05.01.2025, Publication: 04.03.2025).

2. Mukherjee, S. (2024). E-COMMERCE MANAGEMENT AND Al BASED DYNAMIC PRICING REVENUE
OPTIMIZATION STRATEGIES. (Filed: 18.06.2024, Publication: 05.07.2024).



Authored Books

As a leading author, Dr. Mukherjee has published four comprehensive books, establishing deep expertise in

marketing and management.

1. Mukherjee, S., & Das, M. K. (2024). Foundations of Human Resource Management. Global Net
Publication. (ISBN: 978-81-19948-19-2).

2. Mukherjee, S., & Das, M. K. (2024). Hand Book of Consumer Behaviour. BP Kundu. (ISBN: 978-938-9-
41307-6).

3. Mukherjee, S., & Das, M. K. (2022). Principles of Marketing-Text and Cases. Shroff Publishers &
Distributors. (ISBN: 978-93-5542-030).

4. Mukherjee, S., & Das, M. K. (2020). Marketing Communication: Inevitable for Promoting Brand
Awareness. Lambert Academic Publishing. (ISBN: 978-620-0-28565-2).

Peer-Reviewed Journal Articles
A strong record of publication in high-quality, internationally recognized journals.
High-Impact (SCI/Scopus) Journals

1. Mukherjee, S., Das, M. K.*, Banerjee, J., & Kiran, P. (2025). Ad Sense's Influence on Collaborative
Success through Customer Engagement and Brand Affinity: An application of E-L-M Model. Journal of

Internet Marketing and Advertising. (Accepted).

2. Mukherjee, S., Das, M. K.*, Omrane, A., Aldelimi, Z. T., & Saha, S. (2024). Unveiling the Effects of the
Metaverse on Brand Development: A prisma Based systematic literature review. Community

Practiconer, 10(1), 345-365.

3. Mukherjee, S., Omrane, A.*, Das, M. K., & Chatterjee, A. (2023). Main socio-psychological effects Of
pandemic on individuals' well Being and life satisfaction. Environment and Social Psychology, 81(3), 1-18.

(DOI: 10.54517/esp.v8i3.1757).

4. Mukherjee, S., Das, M. K.*, Kar, U., & Saha, D. (2023). Examining the Ill effect of Stigmatization on
disequilibrium of Life during Pandemic along with the mediating role of Stress and social Isolation.

Innovation, 73, 102-125.



5.

Mukherjee, S., & Das, M. K.* (2021). Exploring the Influence of Brand Awareness on Purchase Intention

considering mediating effect by Brand Loyalty. Empirical Economics Letter (ABDC Listed), 20(4), 189-201.

Peer-Reviewed & UGC Care Listed Journals

1.

10.

11.

Mukherjee, S., Das, M. K., Shai, A.*, & Sharma, R. R. (2024). Impact of Viral Marketing and Brand Loyalty

in FMCG Sector. International Journal of Business Competition and Growth, 8(4), 240-261.

Mukherjee, S., Das, M. K.*, & Saha, D. (2024). Modeling the effects Of Stigmatization on Disrupting Life;
a Study of mediating Role of Stress and Social Isolation. Journal of Commerce & Business Studies, 11(11),

22-41.

Mukherjee, S., & Das, M. K.* (2023). Examining the Influence of Pandemic on Social lll-Being and its

Consequence on Life Satisfaction. Management Mirror, 3(1), 12-25.

Mukherjee, S., Das, M. K.*, & Kar, U. (2023). Excavating Important Attributes and Brands Alluring

Prospects to Buy Smartphone. Saudi Journal of Business and Management Studies, 8(4), 59-70.

Mukherjee, S., Das, M. K.*, & Chakraborty, T. K. (2023). Viral Marketing in Increasing Brand Awareness
and Predicting Purchase Intention. Scholars Journal of Economics, Business and Management Studies,

10(4), 61-77.

Mukherjee, S., & Das, M. K.* (2022). Brand Positioning of Smart Phone in the post COVID Scenario: An
Empirical Study. Anvesak, 50(2), 85-102.

Mukherjee, S., & Das, M. K.* (2022). Subtle Shift of Consumer Buying Decision in Post COVID World with

respect to Smart Phone. Wesleyan Journal of Research, 13(13), 101-117.

Mukherjee, S., & Das, M. K.* (2020). Green HRM: An Indispensible Aspect. International Journal of
Research, 18(9), 1-8.

Mukherjee, S., & Das, M. K.* (2018). Factors Influencing Purchase Decisions of FMCG Customers: A
Study on West Bengal. International Journal of Exclusive Management Research, Special Issue (January),

128-137.

Mukherjee, S., & Das, M. K.* (2018). Exploring Driving Forces for the Prospects of FMCG Brands.

International Journal of Advance and Innovative Research, 5(4), 81-87.

Mukherjee, S., & Das, M. K.* (2018). Determinants for Selecting FMCG Products with special emphasis
on Cosmetics and Toiletries Segment. Jaipuria International Journal of Management Research, 2(1), 77-

83.



12. Mukherjee, S., & Das, M. K.* (2016). Developing FMCG Brand using Marketing Communication Tools-A

Conceptual Studies. Educreator Research Journal, 3(3), 58-68.

13. Mukherjee, S., & Das, M. K.* (2016). Drivers Behind Purchase Decision: A Study on FMCG Products.
Global Vista (Peer Review), 1(1), 21-30.

14. Das, D., & Mukherjee, S. (2012). A Competency Mapping Framework for Indian Services Sector. SSRN.
https://dx.doi.org/10.2139/ssrn.2094207

Book Chapters

Dr. Mukherjee has contributed 20 chapters to major edited volumes from leading academic publishers

including Springer Nature, Taylor & Francis (Routledge), IGl Global, and Emerald Publishing.

1. Mukherjee S., Das A., & Chatterjee A. (2024). Block chain Technology: Impact on the Indian Economy. In
Navigating the Future of Finance in the age of Al. IGI Global (Scopus Indexed). (DOI: 10.4018/979-8-
3693-4382-1).

2. Mukherjee S., Das A., & Chatterjee A. (2024). Deciphering the Realities of Deep Learning in Business
Analytics: A Bibliometric Analysis. In In Intelligent Optimization Techniques for Business Analytics. |Gl

Global.

3. Mukherjee, S., & Das, M. K. (2024). Factors Influencing Employee Turnover in the IT Industry in an Era of

Rapid Automation. In HR Analytics in an Era of Rapid Automation.

4. Mukherjee, S., Das, M.K. & Pal, S. (2024). Exploring Key Factors Apart from Price and Quality and
Effective Ad Media to Get a Foothold in the Fast-Moving Consumer Goods (FMCG) Segment. In
Contemporary Digital Transformation and Organizational Effectiveness in Business 4.0. CRC Press, Taylor

& Francis Group.

5. Mukherjee, S., & Das, M. K. (2024). Talent Retention: Factors Influencing Employee Turnover in the IT

Industry. In HR Analytics in an era of Automation. Gl Global Scientific Publishing.

6. Mukherjee, S., Das, M.K., Chatterjee, A., & Mukherjee, S.R.C. (2023). Segmentation: A Key To Success of
Smartphone Business. In Perspectives in Marketing, Innovation and Strategy. Routledge - Taylor &

Francis Group.


https://www.google.com/url?sa=E&q=https%3A%2F%2Fdx.doi.org%2F10.2139%2Fssrn.2094207

10.

11.

12.

13.

14.

15.

Mukherjee, S., & Roy choudhury Mukherjee, S., & Das, M. K. (2021). Paradigm Shift of Viewership from
Traditional Television Program to OTT Platform during COVID-19 Pandemic Situation. In Aatmanirbhar

Bharat.

Mukherjee, S., & Roy choudhury Mukherjee, S., & Das, M. K. (2021). Growing Participation of Women in
Politics over the last decade using Bibliometrics. In The Handbook of Digital Media & Journalism:

Practices and Perspectives.

Das, M.K., Mukherjee, S., Ghosal, |, Saha, D., Dutta, D., & Biswas, A. (2025). Exploring a Decade of
Educational Transformation with Metaverse for a Sustainable Future: A Review. In Metaverse and
Sustainability: Business Resilience Towards Sustainable Development Goals. Springer Nature.

(Forthcoming).

Mukherjee, S., Chowdhury, M. & Das, M.K. (2025). Trends, Challenges and Future Directions of
Sustainable Tourism: A Systematic Literature Review. In Agile Business Transformation. Apple Academic

Press.

Mukherjee, S., Das, M.K., Dass, S., & Chowdhury, M. (2025). Redefining Customer Behavior with Service
Robots: A Meta-perception Lens via Bibliometric Analysis. In Contemporary Business Practices and

Sustainable Strategic Growth. Bentham Science.

Das, M.K., & Mukherjee, S. (2025). Sustainable Branding through Social Media Marketing - A Review and
Research Agenda. In Fostering Economic Diversification and Sustainable Business through Digital

Intelligence. 1G| Global.

Das, M.K., Mukherjee, S., & Omrane, A. (2025). Techno-Entrepreneurship: Catalyst for Profitability and
Efficiency in the Handicraft Industry. In Indigenous Empowerment through Human-Machine Interactions.

Emerald Publishing.

Das, M.K., Mukherjee, S., & Saha. D. (2025). Unfolding Association between Smartphone Brands and
Attributes through Perceptual Map. In Resurgence and Sustainable Development of Asian Markets in the

New Normal. Springer Nature.

Chowdhury, M., Mukherjee, S., & Das, M.K. (2025). Sustainable Engagement: Unveiling the Interplay
between Green Initiatives, Employee Engagement, and Job Satisfaction, Prespectives. In Perspectives in

Agile Sustainable Practices & Business Value. Routledge - Taylor & Francis Group.



16. Das, M.K., Mukherjee, S., Sen, S.K., & Banerjee, J. (2025). Exploring the Role of Digital Transformation in
Enhancing Diversity in Entrepreneurship: A Review. In Promoting Sustainability through Inclusive and

Resilient Creative Economy. Nova Science. (Accepted).

17. Das, M.K., Mukherjee, S., Banerjee, J., & Kiran, P. (2025). Bridging Practice and Theory: A Case-Based
Framework for Data-Driven Talent Management and Employee Retention. In Globalization in HR

Practices: Strategy and Innovations. CRC Press - Taylor & Francis Group. (Accepted).

18. Kanjilal, P., Ray, N., Mukherjee, S., & Roy, N. (2025). Navigating the Dark Side of Tourism Ethical
Dilemmas, Impacts, and Cultural Refection: A Narrative Review. In Technological Innovation in Global

Cultural Tourism. 1G| Global. (DOI: 10.4018/979-8-3693-3196-5.ch001).

19. Dass, S., Mukherjee, S., Mistry, S., Sarkar, P., & Das, M.K. (2025). Al in Healthcare Marketing: A Review,
Synthesis and Research Agenda. In Agile Sustainable Marketing: Navigating Towards a Greener Future.

Bentham Science. (Accepted).

20. Mukherijee, S., Chatterjee, A., & Das, A. (2024). Transforming Mental HealthCare: The Efficacy and
impact of Online Counseling in the Digital age. In Optimization and Artificial Intelligent Strategies for

Engineering and management.

Conference Proceedings

1. Mukherjee, S., & Chatterjee, A. (2023). Psychological Influence of Online Stigmatization in Social Life
due to Monkey Pox. In Innovations in Computational Intelligence and Computer Vision (ICICV 2023).

Springer Nature. (ISBN: 978-981-99-2601-5).

2. Mukherjee, S., & Bag, S. (2021). TechnoEntrepreneurial Intention among the Business Management
Students: Does Gender Matters?. In Proceedings of the CEO International Congress. (ISBN: 978-605-
06656-5-9).

Book Editor

e Agile Sustainable Practices & Business Value (Routledge Publication,Taylor & Francis Group,

USA)



Additional Information

. Engaged with a local NGO to help the mentally retarded child.
. Played Cricket in Junior District Level Championship.

° Dasharathi Tah award winner of Burdwan University in the year2005forgetting
highest marks in Rural Communication

o Acted as a Convenor in a National Seminar “Innovative Business Practices &
Sustainable Development in Modern Era.

Interest

e Playing Cricket &Football,

e Watching Football &Listening Music.

Personal Information

Name Soumya Mukherjee.

DoB 23.12.1980.

Father’s Name, Occupation & Office Add.  Shri Amar Nath Mukherjee.
Ex Government Servant.
West Bengal State AIDS Prevention and
Control Society Swasthya Bhawan,1st
Floor, Wing—B,GN-29,
Sector V, Salt Lake
City, Kolkata—700091
Marital Status Married
Contact Address 251, Barasat, G. T. Road (E),
Chandernagore, Hooghly,
Pin—712136(W.B), India.
Telephone& Mobile 07003317400&09433113859
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Declaration

| hereby declare that the above provided facts are true to the best of my knowledge and

concern.

Place: Chandannagore,

Hooghly, WestBengal.

Date:

(Soumya Mukherjee)
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